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2018 Florida Tourism Highlights
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2018 Florida Tourism Headlines
• Florida welcomed 126 million out-of-state domestic day and overnight visitors1 in 2018, another record-

breaking year for the Sunshine State.  Visitor growth kicked into a higher gear in 2018, advancing nearly 8%, 
following growth of 4.6% in 2017.  Florida state visitor spending reached an all-time high of nearly $94 billion in 
2018, growing by more than 6% - double the 2.9% increase from the previous year.  A strong consumer 
economy, fueled by tax cuts, rising employment levels, stable housing markets and rising confidence helped to 
spur gains in visitation.

• Florida visitation was strong across all visitor segments with both day and overnight volume gathering steam 
over 2018 levels.  In 2018, visitation from Canada and other overseas grew slightly (0.04%) reversing a four-
year trend of growth declines. Day trips also rebounded to increase by 9% over 2017. 

• Tourism’s 2018 contribution to Florida Gross State Product (GSP) was $91.4 billion up 6.4% from 2017. 
Benefits to businesses that directly served visitors (e.g. hotels, restaurants, entertainment venues) reached 
$47 billion and the remaining $44 billion accrued to the tourism supply chain and other downstream 
businesses. For every dollar spent by a visitor, the Florida economy retained 97 cents; 59 cents of spending 
went towards paying salaries and 13 cents went to pay state and local governments as taxes.

• Tourism-related employment advanced 6% in 2018, significantly outperforming the 2.7% employment growth 
across all sectors in the state.  This growth pushed tourism up one spot in the rankings of employment among 
all state industries in 2018 to become the 4th largest employer in the state. Tourism supported more than one 
and a half million jobs in Florida when accounting for direct, indirect, and other downstream employment, 
representing approximately 12.3% of all nonfarm jobs in the state. 

• Florida tourism generated more than $26 billion in tax receipts during 2018, a gain of 6.7% versus 2017 
collections. Nearly 24% of these collections, or $6.3 billion, were paid to the state and 22%, or $5.9 billion, 
were paid to local taxing authorities.  Without tourism, Florida taxing authorities would need to generate an 
additional $1,487 in state & local taxes from each of Florida’s 8.3 million households to maintain current levels 
of receipts.

1 UNWTO definition of a visitor includes anyone, regardless of origin, who stayed overnight or traveled more than 50 miles one way on a day trip.
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2018 Economic Impact of Tourism in Florida
Background & Methodology
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Background & Methodology
Study Overview
The economic impact of tourism in the state of Florida was commissioned by VISIT FLORIDA. This economic 
impact study was conducted by Rockport Analytics, an independent market research & consulting company, 
using a time-tested approach that has been applied to many state and city destinations across the United 
States.  The goal of the study was to measure and analyze the full economic contribution that out-of-state 
visitors make to the Florida economy. The study covered the 2017 and 2018 calendar years with a focus on 
2018 and the changes in tourism performance between 2017 and 2018.  The analysis seeks to translate the 
contribution made by visitors to Florida GSP, jobs, wages, and tax receipts. 

Methodology
The total economic impact of travelers is separated into three distinct effects: direct, indirect, and induced. The 
direct impacts represent the value added of those sectors that interact directly with, or touch, the visitor. The 
indirect impact represents the benefit to local suppliers to those direct sectors. This would include, for 
example, Florida-based food suppliers to restaurants. The induced impact adds the effect of tourism-
generated wages as they are spent throughout Florida’s economy, such as when an employee from a hotel 
spends on items such as groceries for their household or healthcare for their families. 
The economic impacts reported in this study are based on Florida visitor volume and spending estimated 
through numerous sources including DK Shifflet & Associates, VISIT FLORIDA, Arrivalist, Statistics Canada, 
and the National Travel & Tourism Office of the Department of Commerce (http://tinet.ita.doc.gov).  This traveler 
data is then reconciled with reported employment data from the Bureau of Labor Statistics (BLS) and the 
Bureau of Economic Analysis (BEA), reported tax receipts from the Florida Department of Revenue, and other 
secondary sources such as STR and Dun & Bradstreet. The spending and associated impacts estimated at 
the state level include only out-of-state visitor activity, i.e., the activity that is net-new to the state of Florida. A 
visitor is defined as anyone traveling over 50 miles one way for either business or leisure purposes and 
includes both day trips and overnight stays.
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Background & Methodology
Methodology Cont.
An economic model of Florida is also critical to estimating how traveler spending resounds through the state.  
Rockport Analytics has chosen the IMPLAN model for Florida (www.implan.com), a non-proprietary economic 
model that has become the standard for most economic impact assessments in the United States.  This 
model is critical to measuring the direct, indirect, and induced impacts of visitation to the state. 
IMPLAN also measures how much of each tourism dollar remains in the state economy.  Total traveler 
spending generally exceeds the direct impact of tourism. This is because not all goods and services purchased 
by travelers are supplied by firms located in Florida.  The IMPLAN model accounts for these import “leakages”2

to suppliers located outside of the state.  Generally, the more diversified a state economy, the lower are import 
leakages and the higher the retention and multiplier of visitor spending. 
2 Leakages refer to goods and services that must be imported into to the state due to insufficient in-state capacity.
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2018 Economic Impact of Tourism in Florida
State-Level Visitor Performance
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126 Million Domestic Visitors: Seven Consecutive 
Record-Breaking Years For Florida Tourism

ü Florida tourism achieved remarkable 
success by welcoming 126 million 
domestic day and overnight visitors in 
2018. Growth in visitor volume 
accelerated by nearly 8%, almost 
doubling the growth rate seen in both 
2017 and 2016. This year’s visitor volume 
is comprised of a record 112.6 million 
overnight trips  and 13.4 million day trips. 
Day trips grew by 9% vs 2017, 
rebounding from declines in the two 
previous years. 

ü The domestic out-of-state overnight 
segment has been particularly strong 
over the last few years but day trips 
outperformed it in 2018, driven by 
significant growth in the out-of-state drive 
market over the period.

ü These record-breaking numbers are even 
more impressive considering the external 
events that challenged Florida tourism in 
2018 including recovery from the 
devastation of hurricane Irma in 2017, 
battles with red tide along the Gulf Coast 
and sargassum blooms in South Florida 
and the Florida Keys, and the significant 
devastation Hurricane Michael brought to 
the Panhandle in 2018.  

Source:  D.K.Shifflet, VISIT FLORIDA, Rockport Analytics
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International Visitation Rebounds Slightly 
After Four Consecutive Years of Declines

ü International visitation rebounded slightly 
by 0.04% in 2018, breaking the negative 
growth trend that had persisted since 
2014. In 2018, International visitation 
totaled 14.4 million, or nearly 10% of 
total visitation to Florida.

ü Canadian visitation saw its second year 
of consecutive growth, increasing by 
nearly 2% to reach 3.5 million.

ü Declines in international volumes have 
been driven by currency headwinds over 
the past few years which have begun to 
subside.

ü Despite the growth in visitation, growth 
in spending from international travelers 
fell by 2.2% in 2018  to $1,134. 
International spending fell in all spending 
categories except for shopping. 

ü Declines in the total number of visitors 
traveling by air and decreases in the 
amount spent on air travel, both 
contributed to the overall decrease in 
transportation spending. Source:  National Travel & Tourism Office (NTTO), Statistics Canada, VISIT FLORIDA, Rockport 

Analytics

2013 2014 2015 2016 2017 2018
Total International 
(Millions) 15.4 15.3 15.2 14.5 14.4 14.4

Y/Y Growth -0.3% -0.6% -4.8% -2.6% 0.04%

3.53.43.33.84.04.2

10.910.911.211.411.311.2

0.0

4.0

8.0

12.0

16.0

201820172016201520142013

M
illi

on
s 

of
 P

er
so

n-
St

ay
s

Florida International Visitor Volume: 
2013-2018

Canada Overseas



Copyright © 2020 Rockport Analytics, LLC. All Rights Reserved. 11

Visitor Spending Advances at Twice the 
Pace Seen in the Last 4 Years 

ü In 2018, visitor spending reached an all time high of nearly $94 billion, increasing by more than 6% and doubling the 2017 
growth rate of 2.9%. Visitor spending grew faster in 2018 than it had since 2013.  During this five-year period, visitor 
spending increased by a total of 18%. Spending growth was primarily driven by volume growth in 2018 as spend per trip 
remained relatively flat.  While lodging spend per trip increased given longer average lengths of stay, visitors spent less per 
trip on shopping and transportation.  The latter was likely driven by the rise in drive visitation.

ü The overall spending growth in 2018 comes despite a -2.2% decline in international spending. International spending has 
been on a downward trajectory since 2013, decreasing by almost -27%. Declines in both international visitor volume and 
spending per trip have stymied growth in total visitor spending in Florida. 

Source: D.K.Shifflet, NTTO, Statistics Canada, STR, VISIT FLORIDA, Rockport Analytics
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Increases in visitor volume lead to growth across all spending categories
Spending on lodging reached $26.6 billion in 2018, up more than 9% over 2017. Advances in this category were driven by a 
4.4% increase in ADR and an increase in the average length of stay in paid accommodations from 3.8 day to 4.2 days. 
Lengthier stays and rising consumer confidence helped to boost spending on food and beverage (F&B), shopping & retail, and 
entertainment & recreation. F&B spending grew by 5.6% to $21.3 billion and entertainment & recreation spending grew 6.1% 
to $12.0 billion. In 2018, the shopping & retail category made significant gains by rebounding to 3.4% after slipping by -0.1% 
the previous year. Gains in transportation spending were driven by a 23% increase in non-air travel volume. Accelerated 
growth in non-air visitor volume more than offset the -13% drop in visitation from domestic visitors traveling to Florida by air. 

12

Longer Average Length of Stay & Higher ADR 
Drive Lodging and Overall Spending Growth

Spending 
Categories

2017
(Billions)

2018
(Billions)

Y/Y 
Growth

Lodging $24.3 $26.6 9.5%

Food & Beverage $20.2 $21.3 5.6%
Transportation* $17.9 $18.7 4.5%

Shopping & Retail $14.8 $15.4 3.4%

Entertainment & Recreation $11.3 $12.0 6.1%
Total $88.6 $94.0 6.1%
* includes in-state air spend

Transportation*
20%

Lodging
28%

Entertainment 
& Recreation

13%

Food & 
Beverage

23%

Shopping & 
Retail
16%

2018 Florida Visitor Spending 
By Category 

Source:  D.K.Shifflet, NTTO, STR, Rockport Analytics
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2018 Economic Impact of Tourism in Florida
Tourism’s Contribution to the Florida Economy
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The Progression of Tourism Spending in 
Florida’s Economy

Value to Florida 
Businesses

Tourism 
Contribution 

to Florida 
Economy

Florida Visitor 
Expenditures

2018 @
$94 billion

Retained in 
Florida Economy

$91.3 billion

Direct Tourism 
Industry GSP
$47.2 billion

Indirect & Induced 
Tourism Industry GSP

$44.1 billion

Total Tourism-
Supported Jobs*

1.5 million

Minus Import 
Leakages

-$2.6 billion

Expenditures include: 
• Hotel, food and beverage 

(F&B), rental homes, 
shopping, recreation, etc.

• From out-of-state visitors to 
Florida:  U.S. & international

• On leisure & business trips
• Overnight or day trips

Florida retains about 97 
cents of every tourism 
dollar spent in the state

Leakages refer to goods & 
services that are imported 
into Florida from outside 
due to insufficient local 
supply

Direct Tourism refers to 
businesses that serve Florida 
visitors (e.g. hotels, restaurants, 
retail, entertainment)
Indirect & Induced Tourism 
includes construction, business 
services, wholesale trade, 
personal services, etc.

*Full & part time jobs
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The Impact of Out-of-State Tourism on 
Florida’s Bottom Line

2018 Economic Impact Summary (Compared to 2017)
Currency Figures in Millions

2018 Metric Direct Indirect Induced Total
Total Out-of-State Visitor Volume 140,402,692 
2018 Y/Y Growth 7.3%
Total Out-of-State Visitor Spending $93,979 
2018 Y/Y Growth 6.1%
Economic Impact (GSP) $47,191 $20,033 $24,123 $91,346
2018 Y/Y Growth 6.6% 6.3% 6.2% 6.4%
Wages $29,600 $11,424 $13,172 $54,197
2018 Y/Y Growth 6.2% 6.2% 6.2% 6.2%
Jobs 1,005,613 230,865 302,489 1,538,967
2018 Y/Y Growth 6.0% 5.6% 5.5% 5.9%
Tax Receipts Total $26,129

Tax Receipts Federal $14,108
Tax Receipts State and Local $12,021

2018 Y/Y Growth in Total Receipts 6.7%
Source: D.K.Shifflet, VISIT FLORIDA, Rockport Analytics, IMPLAN, Florida Office of Economic and Demographic Research (EDR)
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Total Visitor-Generated Impact in Florida 
Expands by 6.4%, Surpassing $91 Billion 

Highlights:
ü In 2018, out-of-state visitor spending contributed more than $91.3 billion to the state’s economy, an 

increase of 6.4% vs 2017. Total value added to Florida has increased every year since 2013, growing 27% 
over the period. 

ü In 2018, approximately 52% ($47.2 billion) of total value added was attributed to businesses that directly 
support tourism activity and the remaining 48% ($44.1 billion) came from activity generated by the tourism 
supply chain and other downstream businesses. Florida retained about 97 cents of every tourism dollar 
spent in the state in 2018. 

Source: Rockport Analytics, IMPLAN

$37.2 $40.3 $41.4 $42.9 $44.3 $47.2

$15.8 $17.0 $17.4 $18.3 $18.8 $20.0
$19.0

$20.5 $21.2 $22.0 $22.7
$24.1

$0.0

$15.0

$30.0

$45.0

$60.0

$75.0

$90.0

2013 2014 2015 2016 2017 2018

Bi
llio

ns

Total Visitor-Generated Economic Impact 
(Value Added) in Florida: 2013 - 2018

Direct Indirect Induced



Copyright © 2020 Rockport Analytics, LLC. All Rights Reserved. 17

Employment Directly Supported By 
Tourism Surpasses One Million Jobs

Highlights:
ü Based on employment, tourism now ranks as Florida’s 4th largest industry (3rd not including Government). 

Total employment (direct, indirect and induced) supported by visitors represents nearly 12% of total state 
employment. On average, it takes 83 overnight visitors to support one job.

ü Employment directly supported by tourism activity surpassed the one million mark in 2018, growing by 
6.0% from 2017. Tourism supported over1.5 million total jobs (direct, indirect and induced) in 2018, up 
5.9% from the previous year.  This total has grown every year since 2013 by more than 21%. 

Source: Rockport Analytics, IMPLAN
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The Expansion of Tourism-Supported Wages 
Bolstered Downstream Spending

Highlights:
ü Spending by out-of-state visitors to Florida generated nearly $54.2 billion in total wages, up 6.2% from  

2017. The level of growth in employee income seen in 2018 had not occurred since 2014 when total 
labor income increased by more than 8%. 

ü The average wage paid to tourism-supported workers, both full and part-time, and direct & induced, 
was $35,217 in 2018. The total labor income resulting from of out-of-state visitor spending has 
increased since 2013 by 27%. Tourism-supported workers spend much of their wages locally creating 
additional benefits to many Florida businesses.  

Source: Rockport Analytics, IMPLAN
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Tourism Advances One Spot in the Rankings 
to Become Florida’s 4th Largest Employer

2018 Tourism in Florida: Ranking of Major Industries By Total Employment

* 2018 Reported: Figures released by the Bureau of Economic Analysis and Include both Full & Part-Time Jobs.
** 2018 Tourism Extracted: Tourism’s contribution to jobs in each industry is removed and placed in “Florida’s Tourism Industry”
*** 2017 The employment figures used to calculate year over year growth have been updated since last year’s report to reflect BEA revisions

Source: Rockport Analytics, BEA, IMPLAN

Rank
Industry 2018 Tourism-

Supported 
Jobs

2018 
Reported*

2018 
Tourism-

Extracted**

% of Total 
Employment

18-17 Y/Y 
Growth***

1 Health & social services - 1,347,765 1,347,765 10.8% 1.8%
2 Retail trade 90,227 1,331,337 1,241,110 10.0% 1.3%
3 Government - 1,197,750 1,197,750 9.6% 0.7%
4 Tourism Industry 1,005,613 1,005,613 - 8.1% 6.0%
5 Administrative & waste services - 1,001,945 1,001,945 8.0% 2.3%
6 Professional- scientific & tech services - 884,191 884,191 7.1% 3.4%
7 Other services - 810,844 810,844 6.5% 2.0%
8 Real estate & rental 31,952  797,872 765,920 6.1% 3.3%
9 Construction - 758,145 758,145 6.1% 6.2%

10 Finance & insurance - 727,122 727,122 5.8% 2.6%
11 Transportation & Warehousing 77,517  605,849 528,332 4.2% 12.2%
12 Accommodation & food services 637,296 1,076,302 439,006 3.5% 2.7%
13 Manufacturing - 419,793 419,793 3.4% 2.6%
14 Wholesale Trade - 386,091 386,091 3.1% -1.0%
15 Educational services - 234,348 234,348 1.9% 1.4%
16 Arts, Entertainment & Recreation 168,621 369,033 200,412 1.6% 3.1%
17 Information - 184,421 184,421 1.5% 2.0%
18 Management of companies - 140,594 140,594 1.1% 5.7%
19 Ag, Forestry, Fish & Hunting - 62,480 62,480 0.5% 2.0%
20 Utilities - 25,656 25,656 0.2% 0.8%
21 Mining - 23,036 23,036 0.2% -1.9%

Total Florida Employment 1,005,613   12,462,208 12,462,208 100% 2.7%



Copyright © 2020 Rockport Analytics, LLC. All Rights Reserved. 20

$91.3 Billion: Tourism’s Record-Breaking 
Contribution to Florida Gross State Product 

Industry (NAICS)* Direct Indirect Induced Total
in millions of dollars

Accommodation & food services $28,224 $518 $1,346 $30,088
Real estate & rental $4,929 $3,923 $5,288 $14,140
Arts- entertainment & recreation $6,973 $381 $473 $7,827
Retail trade $3,670 $391 $2,481 $6,542
Transportation & Warehousing $3,395 $1,347 $713 $5,454
Professional- scientific & tech services $0 $2,814 $1,398 $4,212
Finance & insurance $0 $1,936 $2,228 $4,165
Health & social services $0 $1 $3,555 $3,556
Administrative & waste services $0 $1,809 $904 $2,713
Information $0 $1,331 $1,083 $2,413
Wholesale Trade $0 $1,095 $1,243 $2,338
Other services $0 $752 $1,206 $1,958
Management of companies $0 $1,403 $340 $1,743
Utilities $0 $1,008 $504 $1,512
Manufacturing $0 $499 $430 $929
Construction $0 $477 $254 $731
Government $0 $213 $219 $432
Educational services $0 $35 $374 $408
Ag, Forestry, Fish & Hunting $0 $91 $77 $169
Mining $0 $9 $7 $16
Total 2018 $47,191 $20,033 $24,123 $91,346
Total 2017 $44,286 $18,847 $22,718 $85,851 
Y/Y Growth 6.6% 6.3% 6.2% 6.4%

ü In 2018, visitor spending 
resulted in more than $91.3 
billion in value added for 
Florida businesses, growing 
by 6.4% vs. 2017.

ü Most of the $47.2 billion in 
direct visitor economic 
impact was generated in 
the following industries: 
accommodation & food 
services (60%), arts, 
entertainment & recreation 
(15%), real estate & rental 
(10%), and retail trade (8%).

ü The tourism supply chain 
and other downstream 
businesses benefited from 
an additional $44.1 billion. 
These impacts flowed to a 
variety of sectors not 
usually associated with 
tourism such as 
professional & business 
services, transportation & 
warehousing, health &social 
services, and information & 
administrative services.

Florida Tourism 2018: Economic Impact (Value Added/GSP)

* North American Industrial Classification 
System (NAICS).  For specific industry 
definitions, see www.census.gov

Source: Rockport Analytics, IMPLAN
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Tourism Supports Jobs in Various Industries 
Across Florida

Industry (NAICS)* Direct Indirect Induced Total
Accommodation & food services 637,296 15,681 35,101 688,078
Arts- entertainment & recreation 168,621 10,354 9,671 188,646
Retail trade 90,227 7,799 46,341 144,367
Transportation & Warehousing 77,517 18,408 9,789 105,713
Real estate & rental 31,952 31,900 20,927 84,779
Administrative & waste services 0 40,977 20,947 61,924
Health & social services 0 10 53,508 53,518
Professional- scientific & tech services 0 31,374 16,086 47,459
Finance & insurance 0 18,919 23,947 42,866
Other services 0 11,093 29,726 40,819
Wholesale Trade 0 7,065 8,017 15,082
Management of companies 0 10,928 2,646 13,574
Information 0 6,835 4,857 11,692
Educational services 0 1,253 9,448 10,701
Construction 0 6,600 3,555 10,155
Manufacturing 0 5,889 3,425 9,314
Ag, Forestry, Fish & Hunting 0 1,684 1,707 3,391
Government 0 1,363 1,456 2,820
Utilities 0 1,790 928 2,718
Mining 0 942 408 1,350
Total 2018 1,005,613 230,865 302,489 1,538,967
Total 2017 948,379 218,531 286,652 1,453,562
Y/Y Growth 6.0% 5.6% 5.5% 5.9%

Florida Tourism: 2018 Economic Impact (Employment)

* North American Industrial Classification 
System (NAICS).  For specific industry 
definitions, see www.census.gov

ü In 2018, tourism rose one 
spot to become Florida’s 
4th largest employer, one 
spot behind the 
Government sector. 

ü Direct tourism employment 
supported more than one 
million jobs and over 
530,000 additional jobs 
were supported by Florida’s 
tourism supply chain.  

ü Jobs directly supported by 
tourism increased by 6.0% 
in 2018. Tourism job 
growth significantly 
outperformed Florida’s total 
job growth of 2.7%.

ü Tourism-supported 
employment was the third 
fastest growing industry in 
2018, trailing only  
transportation & 
warehousing and 
construction.  

Source: Rockport Analytics, IMPLAN
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Wages Supported by Tourism Circulate 
Throughout the Florida Economy

Industry (NAICS)* Direct Indirect Induced Total
in millions of dollars

Accommodation & food services $18,641 $411 $856 $19,909
Arts- entertainment & recreation $4,781 $245 $266 $5,292
Retail trade $2,464 $258 $1,501 $4,223
Transportation & Warehousing $2,028 $1,098 $528 $3,655
Professional- scientific & tech services $0 $2,079 $1,072 $3,151
Health & social services $0 $1 $3,046 $3,046
Finance & insurance $0 $1,335 $1,391 $2,727
Real estate & rental $1,686 $598 $371 $2,656
Administrative & waste services $0 $1,403 $706 $2,109
Other services $0 $529 $1,084 $1,613
Management of companies $0 $1,110 $269 $1,378
Information $0 $766 $437 $1,203
Wholesale Trade $0 $549 $623 $1,172
Manufacturing $0 $304 $194 $498
Construction $0 $307 $166 $473
Educational services $0 $34 $352 $386
Utilities $0 $244 $125 $369
Government $0 $118 $123 $241
Ag, Forestry, Fish & Hunting $0 $34 $61 $95
Mining $0 $2 $1 $3
Total 2018 $29,600 $11,424 $13,172 $54,197
Total 2017 $27,881 $10,755 $12,405 $51,041
Y/Y Growth 6.2% 6.2% 6.2% 6.2%

Florida Tourism: 2018 Employee Compensation

* North American Industrial Classification 
System (NAICS).  For specific industry 
definitions, see www.census.gov

ü Wages paid to employees 
directly supported by 
tourism activity reached 
$29.6 billion in 2018. An 
additional $24.6 million in 
wages were paid to 
employees of Florida’s 
tourism supply chain.

ü In 2018, the average wage 
of a job (part + full time) 
directly supported by 
tourism spending was 
$29,261. When including 
indirect and induced 
wages, the average was 
$35,217. 

ü Driven by increased visitor 
spending on lodging and 
F&B, accommodation & 
food services benefitted 
significantly from tourism. 
In 2018, the direct wages 
paid to these employees 
made up 63% of wages 
directly supported by 
tourism.

Source: Rockport Analytics, IMPLAN
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Overall Tax Revenues Supported by 
Tourism Expand By Nearly 7%

2018 Vs. 2017 Tourism Tax Revenue Collections
Tourism-Supported 
State & Local Tax 
Receipts Total Over 
$12 billion
ü Total tourism-supported taxes 

surpassed $26.1 billion in 2018, 
increasing by almost 7%. This is 
roughly double the growth rate of 
3% seen in 2017. Hotel and rental 
car taxes led the growth, reflective 
of increases in visitor spending on 
ground transportation and 
lodging.

ü Tourism contributed over $5 billion 
to Florida state sales tax receipts.  
This was up nearly 7% from 2017.  
Visitor-generated sales taxes 
constitute almost 16% of all sales 
taxes collected in the state. 

ü Without tourism, Florida taxing 
authorities would need to 
generate an average of $1,487 in 
additional state & local taxes from 
each of Florida’s 8.3 million 
households to maintain current 
levels of receipts.

2017 2018 18-17
Y/Y Growth

Federal – U.S. In millions of dollars
Corporate Income $1,496 $1,596 6.7%
Personal Income $4,709 $5,000 6.2%
Excise & Fees $1,087 $1,162 6.8%
Social Security & Other Taxes $5,979 $6,350 6.2%

Federal Tax Total $13,272 $14,108 6.3%
State – Florida
Corporate Income $202 $216 6.7%
Personal Income $0 $0 -
Social Insurance Taxes $0 $0 -
Other Business Taxes $295 $315 6.7%
Excise & Fees $187 $194 2.8%

FL Rental Car Surcharge $248 $273 9.8%
Sales Taxes $4,738 $5,053 6.7%

Florida State Tax Total $5,920 $6,049 6.7%
Local – Florida

Hotel Tax $889 $982 10.4%
Property Taxes $3,349 $3,578 6.8%
Rental Car Airport Facility Charge $602 $661 9.8%
Local Sales Tax $598 $632 5.7%
Local Option Food and Beverage Taxes $34 $37 6.5%
Other Licenses, Fines & Fees $77 $82 6.4%

Florida Local Tax Total $5,493 $5,971 7.6%

Total FL Tourism-Supported Taxes $24,742 $26,129 6.7%

Source: Rockport Analytics, IMPLAN, Florida Office of Economic and Demographic Research (EDR)
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Tourism-Supported State Tax Revenue 
Exceeds $6 Billion in 2018 

Tourism activity is a key 
supporter of both state and 
local government

Tourism-initiated state tax collections 
surpassed the $6 billion mark and grow by 
nearly 7%, more than twice the growth rate 
in 2017.

Of all the state tax categories, rental car 
surcharges led the growth in 2018, surging 
by almost 10%. Increases in this category 
mirrored the spending upswing on ground 
transportation. 

The Florida sales taxes levied on tourism 
spending reached $5 billion in 2018, up 
nearly 7% vs. 2017.  State sales tax 
collections comprised nearly 84% of all 
state taxes attributable to tourism. Visitors 
paid nearly 16% of all sales tax receipts in 
the state.  

Tourism-supported corporate income taxes, 
other business taxes, and excise & fees 
made up the remaining 16% of total 
revenues.

Source: Rockport Analytics, IMPLAN, Florida Office of Economic and Demographic Research (EDR)
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Local Tax Revenues Supported by Tourism 
Just Shy of $6 Billion in 2018

Other visitor-supported 
transaction taxes 
contributed $1.3 billion to 
local tax revenues
Food & beverage taxes, rental car 
facility charges, and local sales taxes 
collectively made up 24% of local tax 
collections in  2018. Growth in rental 
car airport facility charges and FL 
rental car surcharges mimicked one 
another, both surging as a result of 
increases in transportation spending. 

Lodging tax collections 
grew by more than 10% in 
2018, reaching nearly 
$982 million  
Increasing visitor volumes, longer 
average lengths of stay, and rising daily 
hotel room rates led to record-breaking 
growth in hotel tax revenues. 
Occupancy taxes, derived directly from 
accommodations rental revenues,
comprised more than 16% of total 
local tourism-supported taxes in 2018. 

Source: Rockport Analytics, IMPLAN, Florida Office of Economic and Demographic Research (EDR)
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Putting Tourism in Perspective
Tourism Benefits Florida

*Estimate based on the average cost of per student, salary of a teacher, and Fall enrollment in Florida public schools as reported by NEA’s 2018 State Rankings.
**Household estimate generated by the Florida Bureau of Economic and Business Research

Promoting a Healthy Job Market
üTourism was responsible for 12% of all Florida jobs in 

2018, becoming Florida’s 4th largest employer. 
Employment grew at 6%, outperforming the state’s 2.6% 
growth. 

üThe average wage of both full and part-time workers 
supported by tourism was  $35,183 in 2018.

ü1 in every 8 Florida private workers owes his/her job to 
tourism activity.

Contributing to Public Education & 
Other Government Services
üTourism-supported state & local tax collections were 

enough to educate well over 1.2 million Florida public 
school students or more than 45% of total K-12 
enrollment.*

ü It takes 553 visitors to generate the state and local tax 
revenue to pay for a schoolteacher at an average annual 
salary of $48,500.*

Benefiting Florida Businesses
üVisitors generated top-line revenue totaling nearly $94 

billion benefiting a broad array of Florida businesses.
üFlorida businesses that directly served visitors saw value-

added of $47.2 billion in 2018, up 6.6% over 2017.
üFlorida tourism supply chain businesses racked up value-

added of $20 billion, a 6.3% gain vs. year-earlier results.

Providing Tax Revenue to Support 
Local State & Local Government 
üFlorida tourism contributed over $12.3 billion in tax 

revenue to state and local coffers in 2018.
üTransaction taxes paid by visitors like hotel taxes, food 

and beverage taxes and rental car facility charges raised 
$1.3 billion.

üThe spending of one visitor raised $88 in state and local 
taxes.

Helping to Relieve the Tax Burden of 
Florida Households
üWithout tourism Florida’s 8.3 million households would 

each have to pay $1,487 more in state and local taxes to 
maintain current levels of receipts.**

üTourism was responsible for nearly 16% of Florida’s total 
sales tax collections. 

üTourism was responsible for nearly 9% of Florida’s Gross 
State Product in 2018.

Capturing and Retaining Dollars Spent 
by Visitors
üFor every $1 spent by visitors, in Florida, the state 

economy retained about 97 cents. 
üAbout 59 cents of each $1 generated by tourism spending 

went towards paying Florida workers a total of $54 billion 
in wages and salaries.

üAbout 13 cents of each $1 went towards state and local 
taxes. 
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